Fundraising tips and tricks

Trying to raise $5,000 whether it is your first time or your 10th is no easy task. The following is aimed at trying to give you some things to think about while you are out there asking people to support you and the charities connected to this event.

The first thing you should know is that when someone says they would not like to donate to this event they are not saying no to you, this just may not be something they want to support. They may support another charity that is not connected to this event. Don’t take it personally, just move on to the next person

There are two main ways for you to do your fundraising, online and offline.

Online

This year we have partnered with the Canadian Cancer Society – Nova Scotia Division to help with your online fundraising. 

You should have already received the information on how to get registered on line through their website. Here are some things to think about to make it more effective.

1. Make sure you tell your story on your page. Tell people what has inspired you to participate in this event, you may have a personal cancer story that you wish to share, or maybe for you the story is the incredible journey that you are about to take. Whatever your story is make sure you let people know what it is.

2. Upload a picture of yourself to your fundraising page. This will help the donors that you send donation request emails to identify who you are and will make them feel more comfortable.

3. Don’t just send out one email. You need to have a strategy. Here are some ideas for a 3 -5 email campaign

a. 1st email should be telling everyone what your reason for participating in this event. Tell them your story and let them know how much you have donated to yourself, if you have, to give them a guide as to what they may want to donate. Include the link to your fundraising page.

b. 2nd email 10 days later – Thank everyone that has donated to you to this point, give them an update on your initial status and how your early training is going. Include the link to your fundraising page.

c. 3rd email 30 days later – Send everyone who has not donated to you an update on your progress, how the training is going, the people that you have met, some information you have found out about either cancer or what is happening in the world of cancer in your area. Include the link to your fundraising page.

d. 4th email – getting closer – tell your donors how far you have come in your training, what you have learned so far from the training portion of this event, if your hopes or fears have changed since you started. Include the link to your fundraising page.

e. 5th email – 2 weeks before you leave – thank everyone, whether they have supported you with a donation or not. Tell them you will send anyone who is interested pictures from you trip. Include the link to your fundraising page.

4. How to identify your donors. Included in this package will be a fundraising triangle to help you identify who and how much your donors you think can support you. Some of your donors will be able to give you a larger pledge then others. By grouping them into categories you can write one email aimed at different types of people. The chart below gives you an example of how many pledges you would need to reach a goal of $200. Start by pledging yourself $25. Then ask for the following amounts. By each amount in the tree, put the name of someone you know next to it and ask them for that amount.  Use this example to identify the donors you know to help you get to your goal of $5,000. This can be used for offline donations as well


5. Tricks for sending out your emails. Once you have your page set up here is the best way to send out your emails.

a. LOG OUT of your participant centre. 

b. Go to this link http://convio.cancer.ca/site/TR?pg=team&fr_id=4331&team_id=130970 find yourself on the page and click on it.

c. Once you have done that copy the URL or webaddress that is above in the browser. Paste this into the body of your emails that you are sending out. This will help ensure that your email finds its way to your potential donor and does not get stuck or caught in a firewall or spam filter

Offline

Offline fundraising is a great way to get people involved in your event. Usually offline fundraising covers two types of initiatives: asking people to support you using pledge sheets, or having fundraisings events to support your quest to raise $5,000.

No matter where you go you should have a pledge sheet with you. You never know who you are going to meet when you are out and about. The more people that you tell about your event the more success you will have.

If you wanted to hold an event in support of your event here are a couple of ideas for you. Remember it is always easier if you have some people help you organize these events.

· Host a Bake Sale/ muffin sale/cookie sale or a NO-bake sale- where coworkers pay so they don’t have to bake goodies.

· Brown Bag Lunch Day- everyone brings in his or her own lunch and donates the money they would have spent to your Relay For Life funds. 

· Clean up with a neighbourhood car wash/business district/office

· Car Window Washes- teams can wash car windows at fast food restaurants and have a donation can at the exit

· Casual Day/Dress Up Day - employees pay to dress accordingly

· Change jar.  Keep a change jar in high traffic areas.

· Drawings for a donated item from a local business (dinner for 2, movie tickets, etc.)

· Lunch time barbeque or sell turkey burgers/ pizza – use your imagination

· Matching Funds – Ask your CEO/President to match the total raised by your team or to be the leading donor for your team.

· Publicize your team’s participation in the company newsletter and on intranet lists.

Use this chart to fill in your own amounts and possible donors you could approach to help you with your fundraising efforts
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